Survey Monkey 

Analysing Answers
1) Name all of the charities that you know.

NSPCC, RSPCA, Cancer Research, Starlight, BHF, Save the Children, ST. Luke’s, NSPCA, UNHCR, UNICEF, Breast cancer.

Competition, popular brands, National/Global charities. Aside from ST. Luke’s (Grassroots).

2) Do you donate to charity?

Yes- 5/50%

No- 5/50%

3) If so what charity?
Oxfam, Money box, 5 N/A, ST. Luke’s, NSPCC, RSPCA, British Heart Foundation, Well known charities. 

No correlation, 50% did not care. Highlights our challenge.

4) Do charities deliver?

Yes-6/60% (Yes)-Satisfactory only

No-4/40% (No) NB: JT (Different because we can literally see value for money) Brick by Brick. 

5) If no, why?

Blank-8/80%

No funds-1/10%

Don’t know-1/10%

Raises the question NB: economic climate affecting publics’ willingness to donate to charity?
6) Do you know what charities do? (What are you trying to achieve in the question?) 

Yes-3/30%

No-6/60%

Sort of-1/10%

7) If yes, what do you know?

Blank-7/70%

Aims/plans-1/10%

Time/Speed-1/10%

A Bit-1/10%

80% don’t know what they say they do. Raises questions about the questions.

8) What is your opinion on charities?

Helpful-1/10%

Alright-1/10%

One cause at a time-1/10%

Valueable-1/10%

Too Many-1/10%

Don’t benefit me-1/10%

Good Lads-1/10%

Good-2/20%


Be more hands on-1/10%

Raises questions about the questions. Lack of focused direction.
9) What do you think about the amount of charities?

Not enough-0/0%

Just right-6/60%

Too many-4/40%

Charity overload?
10) When you donate to a charity how do you feel?
Not a lot-3/30%

Out of pocket-1/10%

Happy-5/50%

Helpful-1/10%

60%-positive

40%-Negative

Conclusion

· Most popular charities were national/global origin.
· Important that ‘our’ focus is grass rooting/local origin.

· 50% said no to donating, we need to raise the profile/perception of donating for a good cause.

· Joshua Tree-Value for money (Brick by Brick) underpins a positive justification for our choice.

· Economic climate affecting participation (interest and willingness to contribute).

· Questing-needs to be more pointed /clearer objectives as to what you want to achieve.

· Improvement on public perception necessary (think about tone, techniques, message and value for money)   

Vox Pops

Analysis

Do you give to charity?

Yes-100%

No-0%

Weekly to monthly-80%

Age/medium affects the message?

Contradicts questionnaire findings. 

